Halal is a concept that originally comes from Arabic language which means something permissible or unbounded. This term then become a foundation in Islamic Law.
Introduction
In the global era and advance international trading system, market investor is searching for interesting opportunity and halal product could be new reference point considering the increasing number of Muslim population in the world. Demand for halal product will also significantly increase along with its population. Halal product is not only being consumed by Muslim majority country, the demand for this product also comes from Muslim minority country. In another hand, increasing number of Muslim tourist also contributing in inspired many restaurants and food court to seek halal 
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The 1st ICSEAS 2016 certification. Japan for example, its economy is oriented to target market object, even though muslim is minority, but Japan realize that muslim population is continuously growing along with consumptive lifestyle. It's become a major reason for Japan to create halal institution and attract Muslim tourist in enjoying the country [1] .
Muslim inhabited five continents, and about 60 % of Muslim population lived in Asia and 20 % of it inhabited Middle East and North Africa (Figure 1 ). However, Middle East and North Africa have the highest presentation number compared to another Muslim majority country. Indeed, more than a half of the 20 countries and territories in that region have 95 % and above total Muslim population [2] . Islam population is continuously increasing each year. The data show that Islam is not only distributed in Asia region, but also in almost one fifth world population.
More than 300 000 000 Muslims, or one-fifth of the world's Muslim population, live in countries where Islam is not the majority religion. These minority Muslim populations are often quite large. India, for example, has the third-largest population of Muslims worldwide. China has more Muslims than Syria, while Russia is home to more Muslims to Thailand and to improve the economy. This article will look at how far the policy of 'Halal' is run in Thailand, and how it impacts on the tourism sector. A qualitative research method is employed in order to meet the objectives of the research.
Islam and Malay-Muslim Identity in Thailand
Thailand is a mosaic of diversity and culture. A nation of over 60 000 000, the Thai sense of identity is allied with Buddhism and the Monarchy. It is a country proud of its independence, rich heritage and tradition, but it has also adapted and embraced the rapid change brought about by globalization. Thailand is a good example of how a Buddhist-majority Asian country is using tourism as a means of social and cultural integration and economic advancement of its Muslim minority population. Ensuring a comprehensive integration of the Muslim population is a national priority for Thailand.
Tourism can and does play a major role in that process.
Depending on the source, the percentage of Muslims in Thailand has been placed at around 48 % of a total population of approximately 65 000 000 people. Islam is currently the largest minority religion in Thailand where (despite intermittent pressures by the Buddhist Sangha), Buddhism, a religion of great import in Thai society and the creed of the vast majority of Thais, has not been declared the official religion of the country. Muslims are concentrated in the southern most provinces of Narathiwat, Pattani, Yala, and Satun, where they make up anywhere between 65 % to 85 % of the local population and are mostly ethnic Malay. The region itself has become known in popular parlance, somewhat problematically, as the "deep south", "deepest south"
or "far south", terminology that further accentuates the perception of marginality to
Thailand [3] . Other areas of major Muslim concentrations are in the North (Chiang Mai), the central plains (Bangkok and Ayutthaya), and the "upper" south (Songkhla, Nakhon Si Thammarat, Phuket). This narrative of the marginalization of Malay Muslims is further underscored in the way that until recently they were also known pejoratively as khaek or "dark-skinned visitors" in colloquial discourse [4] .
There is also a Buddhist minority in the Muslim-dominated southern provinces
amounting to approximately 30 % of the population, depending on which of the south- 
Defining the Economic Contribution of Travel and Tourism in Thailand
Tourism is one of the world's most important activities, involving millions of people, vast sums of money and generating employment in developing and industrialized countries. This article makes a key contribution from an economic standpoint to the understanding of tourism. The prospective economic benefits of tourism frequently influence the internal policies of governments. In some corners of our globe, inbound tourism is used to showcase the accomplishments of the government or party in power and to increase understanding abroad of the government's policies. Travel and tourism is an important economic activity in most countries around the world. As well as its direct economic impact, the sector has significant indirect and induced impacts. Travel and tourism's direct contribution to world gross domestic product (GDP) and employment in 2015 was USD 2.2 × 10 12 (2015 prices) and 108 000 000 jobs respectively.
Tourism creates income and employment directly in the sectors in which expenditure or tourism-related investment takes place and also induces further increases throughout the economy as the recipients of rises in income spend a proportion of them. Income and employment generation result not only from expenditure by foreign tourists, along with the associated increases in private investment and public expenditure, but also from domestic tourist expenditure, which often exceeds that by foreign tourists [5] . Taking its wider impacts, including indirect and induced contributions, into account, travel and tourism's total contribution to the global economy in 2015 was USD 7.2 × 10 9 (2015 prices), which equates to 9.8 % of total GDP. In terms of employment, in 2015 the travel and tourism sector supported 284 000 000 jobs, or one in 11 of all jobs in the world. About 2 500 000 new jobs were generated directly in the sector in 2015, taking the number of direct jobs to 108 000 000. In total, 7 200 000 new jobs were created as a result of direct, indirect and induced activity. The total contribution of travel and tourism to employment grew by 2.6 % in 2015, while the total GDP contribution grew by 3.1 %, faster than wider economic growth (2.3 %) for the fifth consecutive year. In GDP growth terms, the travel and tourism sector outperformed 
Halal Tourism: Concept and Practice
Tourism industry recognizes the growing interest in Halal tourism from both the perspectives of practitioners and researchers. Those involved stress the fact that any strategy to develop or market Halal tourism products services must be guided is follows the basic principle in Al-Qur'an to eat the food which comes from good substances and free from disease with balance proportion are part of faith. In the modern world, halal is no longer an expression of esoteric form of production, trade, and consumption but part of huge and expanding globalized market [7] . In his book, he has explored and expanded the issues of halal by experiencing the role of Malay muslims in London. His idea about "halal frontier", where in this study the frontier is described as "a border zone through which cultures interpenetrate in a dynamic Furthermore, the definition considers the purpose of travel is not necessarily religious.
It may be any of the general motivations of tourism [8] .
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The 1st The key to tapping into the growing demand for a faith-compatible tourism experience is it to make available Muslim-friendly amenities, services and other tourismrelated infrastructure, which is supported by clear and transparent communication. To achieve this, the global tourism industry must first overcome the challenge of understanding these requirements and mobilize the necessary investments in fulfilling them, which requires a coordinated response from both the public and private sectors. The following sections of this report outline a number of key recommendations applicable to various stakeholders in the tourism industry to enable them to successfully meet the growing global demand for a Muslim-friendly travel experience
One of the most welcome features in the urban environment is facilities that allow Muslim travellers to perform the five obligatory daily prayers, each of which must be performed within a specific window of time: pre-dawn, afternoon, evening, sunset and night-time. As prayer times are staggered throughout the day, Muslim travellers benefit from ready access to a dedicated and clean space where they may perform these prayers before resuming their journey or activities. In countries with a sizeable Muslim population, it is common for public spaces such as airports, bus and train stations, shopping complexes as well as tourist attractions such as theme parks to provide dedicated prayer facilities for their patrons, sometimes referred to as a "musholla".
However, such spaces do not need to be reserved for the sole use of Muslims;
indeed, it has become increasingly common for places such as universities and airports, particularly those in non-Muslim majority countries, to provide multi-faith prayer rooms or chapels. Such facilities should be clearly signposted and marked in the building directory. For a facility to be conducive to prayer, the space should be clean, enclosed, segregated between men and women (with clear labelling on the respective doors) and also equipped with facilities for ablution. In the prayer area, the building manager is encouraged to install an arrow pointing towards Mecca-the direction Muslims must face while performing their prayers (qibla). While not essential, the availability of prayer mats, a wall clock (to ascertain prayer times), women's prayer robes and copies of the al-Qur'an also significantly improves the Muslim friendliness of the facility [10] .
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Halal Tourism Policy and the Future of Thailand Economy
In a country such as Saudi Arabia where state religion is enforced, the government adopts unitary Islamic absolute monarchy, and every food that circulates within the country has to be Halal. Thus "Halal is not a major concern to Saudi consumers, as they are assured by the authority that all products entering Saudi Arabia are Halal" [11] .
However, in a non-Muslim country, obtaining products that are genuinely Halal can be challenging. Halal tourism can be defined as any object or action related to tourism Restaurants and hotels were declared 'Halal' will display the certification, as well as packaged food halal widely available in supermarkets and minimarkets as Gourmet 
Conclusions
The growth of Halal tourism can be attributed to several obvious reasons. The implementation of halal certification is a must to support halal tourism policy in Thailand.
